
 
 

 
 

 

 

 

 

Contact Name Eliza Lanson 

Business Name Articulate This 

Phone 0423 987 064 

Email hello@articulatethis.com.au 

Website www.articulatethis.com.au 

Senior marketing, content and communications consultant with 20 years’ experience across strategy and 

hands-on delivery. I work with organisations to develop and deliver clear, effective marketing and 

communications across websites, digital channels, campaigns, social media, email and print. 

I bring broad capability across marketing strategy, content development, copywriting and editing, website 

management, SEO, digital marketing and communications. With qualifications in both law and journalism, I’m 

particularly comfortable working with complex subject matter and in environments where accuracy, 

judgement and professional credibility matter. 

For the past decade, I have run Articulate This, providing independent marketing and communications 

support to Australian organisations across professional services, financial services, education, healthcare and 

other specialist sectors. 

 

ABOUT ELIZA 
 

In a nutshell I’m a senior marketing and communications professional with 20 years’ 

experience across strategy, content and delivery. 

Qualifications Bachelor of Laws & Bachelor of Journalism 

Queensland University of Technology 

Based in Sydney, NSW 

Proficient in Adobe Creative Cloud, Office365, Wordpress and other leading CMS, Meta 

Business Suite, Google apps (Analytics, Looker Studio, Search Console and 

more), and a plethora of other online tools like Mangools and Yoast for SEO, 

Mailchimp and Campaign Monitor, project management widgets and more. 

 

 



WORK HISTORY 
 

 

Articulate This Content & Communications Consultant 2017 – present 

▪ Provide strategic and hands-on marketing and communications support to Australian businesses and 

organisations across professional services, financial services, healthcare, education and other sectors. 

▪ Develop marketing and content strategies, communication plans and campaigns aligned with business 

objectives and target audiences. 

▪ Plan, write and manage content across websites, social media, EDMs, newsletters, campaigns, reports and 

digital and print marketing collateral. 

▪ Manage client websites and digital presence, including content development, information architecture, 

CMS administration and ongoing optimisation. 

▪ Manage SEO and use Google Analytics, Search Console, Looker Studio and other tools to monitor visibility, 

traffic and audience behaviour. 

▪ Work directly with business owners, senior leaders and subject-matter experts to translate complex 

information into clear, accurate and engaging communications. 

▪ Manage projects and external suppliers including web developers, designers, printers and other 

specialists. 

 

Selected relevant experience: 

▪ Financial services — Developed the brand voice for financial advice firm Affluens360 as part of a rebrand, 

including relaunch communications and copywriting for its new website. 

▪ Accounting — Provided editing and proofreading support for content projects for Kelly+Partners. 

▪ Legal services — Developed messaging for a new LawBase service offering and campaign, as well as 

ongoing monthly EDM and social media content. 

▪ Aged care & disability — Developed educational content for ILS across blogs, email and social media. 

▪ Renewable energy — Provide ongoing communications and governance support to SolarShare, including 

board agendas, minutes and ASIC documentation. 

 

St Peter’s Girls’ School Communications Manager 2016 – 2017 

 Marketing & Communications Coordinator 2013 – 2015 

▪ Led internal and external communications and implemented the school’s annual communications and PR 

activity plan. 

▪ Managed websites, social media, newsletters, EDMs, publications and marketing collateral across 

prospective and current families, alumni and the wider school community. 

▪ Managed external suppliers including designers, copywriters, photographers, printers and web 

developers. 

▪ Directed two website redesigns, including content development, information architecture and liaison with 

developers. 

▪ Led development and launch of the school’s new prospectus, The Power of Why. 

 

 

SA Road Runners Club Marketing and Communications Officer 2012 – 2013 

 (Part-time contract) 

▪ Developed and implemented marketing plans for events and membership, including sponsorship activity.  

▪ Managed member and participant communications across newsletters, website and social media. 

 

 

Abbotsleigh Publications Manager 2009 – 2012 

▪ Developed annual communications plans and managed production of publications and marketing 

collateral for prospective and current families, students, staff, alumni and donors. 

▪ Managed the graphic design team, suppliers, budgets and production schedules, alongside website, 

newsletter and media content. 

▪ Project managed the award-winning 160-page photographic history Threads Through Time; subsequently 

retained as Publications Consultant after relocating interstate. 



 

 

Courier Newspapers Sub Editor 2006 – 2009 

▪ Senior sub editor across seven weekly newspaper titles, responsible for editing, proofreading, fact-

checking, legal checks, page design and supporting other sub editors. 

 

 

Retail Media Sub Editor 2005 – 2006 

▪ Sub editor within a small production team producing eight magazine titles. 

 

 

EDUCATION 
 

Bachelor of Laws/Journalism double degree 2001 – 2005 

Queensland University of Technology 

 


